
The purpose of this section 0 f t h e study is t o delinea t e 

the retail tr ade area of the Central Business Dis tr ic t and to 

analyze economic factors of the town and trade area that influence 

the business district . Past and present trend s of pop u lat i on, em -

ployment, and income in the trade area were stu dLed in relation to 

retail sales. 

RETAIL TRADE AREA - ( Area of Economic Influence) 

The growth of the Central Business Distric t is dep en dent 

upon a number of factors but one of the most impotant i s the 

economy of the retail trade area . The recail trade area, deline a te ' 

in the Zebulon Land Development Plan report, encompasses an a r ea 

from which the town merchants may expect to draw over 50 percent 

of t he potential retail trade . 

Larger cities such as Raleigh can provide a greate r 

s election and price range of goods. As a result, their tr a de 

area s encompass smal ler towns such as Zebulon. An indica ti on of 

th e magnetic effect of the larger busine ss areas is that some of 

t he customers living in the Zebulon trade area do all or part of 

their shopping in Raleigh . 

When the state rati o ~ f per!onal Lncome ~pent on retail 
1/ sales _ is compared wLth compa ra tle figures for the retail trade 

area delineated, a little o v er 50 , 2 percent of the sales potential 

in the retall trade area I S re c ei ed ln Zebulon . 

l / Com p u t e d by dl vi dln g s c are 
r ~ t ic (67 p e r ~en t ) . 

lPcome by state sales equals 


